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Abstract 
This research aims to investigate and explore the impact of entrepreneurial Competence 
(EC), entrepreneurial Motivation (EM), and entrepreneurial self-efficacy (ESE) on 
entrepreneurial Intention (EI) among Generation Z (Gen Z) students in Indonesia. The 
research method uses explanatory research with a quantitative approach. The research 
population of Generation Z students in Indonesia is 7,800,000 students. The research 
sample was 1119 students using the snowball sampling technique. Data was obtained from 
respondents' answers to a closed questionnaire given via an online platform. The research 
results show that 1) EC has a significant positive impact on EM. 2) EM has a significant 
positive impact on EI. 3) EM has a significant positive impact on ESE. 4) ESE has a 
significant positive impact on EI. 5) EC indirectly impacts EI through EM. The research 
conclusion is that the overall role of entrepreneurial variables in Gen Z can provide 
positive opportunities for this generation to open a business in the future. The research 
results can be used as new knowledge for the government to make Gen Z policies in 
Indonesia. 
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Introduction 
The increase in unemployment in Indonesia continues to increase every year. Sadly, the number 
of unemployed college graduates increases significantly every year. It can be seen from data 
from the Indonesian National Statistics Agency (BPS) that 1,120,128 college graduates will be 
counted as unemployed in 2022 (Kusnandar, 2023), with details of 235,559 vocational college 
graduates and 884,759 academic college graduates (Kusnandar, 2023). This phenomenon has 
sparked concerns that college graduates will trigger economic instability in Indonesia (Wardana 
et al., 2021). According to Astriani & Nooraeni, (2020), the trigger for many unemployed 
college graduates is the limited opportunities or vacancies open to new graduates in Indonesia. 
Meanwhile, currently, the number of students in Indonesia is 7,800,000 students. 

One way to reduce unemployment is by creating entrepreneurial opportunities for prospective 
graduates in the future, namely for current students to increase their interest in entrepreneurship 
(Smirnov et al., 2023). With entrepreneurship, it is hoped that prospective graduates can create 
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MSMEs, become bosses in their businesses, open job vacancies, and reduce unemployment 
(Byun et al., 2018). Making an entrepreneurial intention (EI) is the first stage in starting a firm, 
according to Bigos & Michalik (2020); Dwivedi (2022). EI is a person's intention to start their 
own company and become an entrepreneur (Kong et al., 2020). EI includes individuals' behavior 
and desires to establish, manage, and develop their business (Singh & Onahring, 2019). 
Entrepreneurial intent is the first step in the journey to becoming an entrepreneur, and it involves 
a person's entrepreneurial Motivation (EM), determination, and goal to start their own business. 
The essence of EI is the desire to take risks, innovate, and seek opportunities in the business 
world. This Intention can be a strong impetus for taking real action to start and manage a 
business. 

It should be noted that the Intention to open a business requires many aspects to become a 
benchmark for success in starting a business (Soomro, 2022). These factors are Competence, 
Motivation, and self-efficacy (Ingsih et al., 2023). Competence is the basis for individuals to do 
any work. Therefore, being an entrepreneur, it is important to have Competence (Dwivedi, 
2022). The findings of studies by Draksler & Sirec (2021) and Byun et al. (2018), prove that EI 
can be increased through entrepreneurial Competence (EC) by providing entrepreneurship 
education for students, reading entrepreneurship books, and watching and learning from the 
experiences of figures who have been successful in entrepreneurship. 

On the other hand, our study will discuss the relationship between competitive entrepreneurship 
and motivated entrepreneurship because no one has researched it before. Further investigation is 
necessary because Competence is an important foundation for individuals in their Motivation. 
Additionally, entrepreneurial self-efficacy (ESC) needs to be investigated because it is an 
important factor in increasing EI for individuals (Lee et al., 2022). This is because the greater a 
person's self-confidence in their ability to face challenges in the world of entrepreneurship, the 
greater the possibility that they will have the Intention to become an entrepreneur (Srimulyani, 
2022). Apart from that, EM encourages individuals to encourage EI (Dwivedi, 2022). EM 
includes the drive to create something new, the desire to take risks, the desire to achieve financial 
independence, or the aspiration to become a business leader (González-tejero et al., 2022). An 
individual's likelihood of intending to pursue entrepreneurship increases with their degree of EM. 
Research has shown that EM contributes to higher EI (Lee et al., 2022). 

In this research, we focus on Generation Z (Gen Z) students in Indonesia because we know that 
current students are Gen Z who were born in the year group (1995-2010) (Ingsih et al., 2022). 
This generation will be the dominant population in Indonesia in the future. This generation is 
unique and has great potential as the next generation that will drive the Indonesian economy in 
the future. We see the current phenomenon of unemployment of college graduates in Indonesia. 
It is time for us to know the potential of this generation in the world of entrepreneurship in the 
future and how interested they are in starting a business. The Indonesian government continues 
to develop entrepreneurship programs for students to equip this generation after graduating with 
an independent entrepreneurship program. However, it is unfortunate that not much research has 
investigated Gen Z's interest in entrepreneurial intentions. The potential of this generation in 
utilizing technology, being optimistic, creative, innovative, flexible, and adaptive is very much in 
line with the potential to open a business. Chillakuri's opinion (2020) states that Gen Z currently 
likes entrepreneurship because it offers flexible working hours. Based on the phenomena 
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described in this research, we will investigate and explore EC, ESC, EM, and their impact on EI 
among Gen Z students in Indonesia. 

Literature Review 

Background Theory 

Theory of Planned Behavior (TBP) 

A social psychology paradigm called the theory of planned behavior (TPB) focuses on individual 
decision-making in an effort to comprehend and explain human behavior (Kan et al., 2016). TPB 
in this research is used as a background theory, which is used in the context of individual 
entrepreneurial behavior and understanding the factors that influence individuals to become 
entrepreneurs. Lihua (2022) asserts that competence, motivation, and self-confidence all have an 
impact on the TPB when it comes to entrepreneurship and pique interest in the field. The TPB is 
followed by the explanation's outcomes as given in the theory-guided research. 

EC and EM 

EC and EM are two important factors in entrepreneurship (Ingsih et al., 2023). This is because 
entrepreneurial Competence is the basis for individuals in generating opportunities for creating 
new businesses (Smirnov et al., 2023). EC encompasses the skills and knowledge that an 
individual has regarding entrepreneurship. Individuals can obtain EC through independent 
learning and training (Dwivedi, 2022). According to (Hassan et al., 2021), EC in individuals will 
create positive Motivation to start entrepreneurship. The opinion of González-López et al., 
(2021) is that EC will activate and motivate entrepreneurs to exert higher efforts to achieve their 
entrepreneurial goals. Factors influencing EM include the need for achievement, self-efficacy, 
adversity quotient, and Motivation to create something new. 

Meanwhile, several competencies that entrepreneurs must have include creativity, leadership, 
adaptability, communication, sales, financial management, time management, and risk-taking 
(Bigos & Michalik, 2020). To become a successful entrepreneur, an individual must have the 
Competence and Motivation to become the basis for creating a business. Research conducted by 
Parashakti et al., (2020) clarified the significant positive impact of Competence on Motivation in 
different sectors. 

H1: Entrepreneur Motivation (EM) is positively impacted by Entrepreneurial Competence (EC). 

EM and EI 

EM is the basic motive for entrepreneurship (Kusa et al., 2021). Without encouragement, the 
individual has no intention to carry out certain actions. Therefore, the relationship between EM 
and EI is an important factor in understanding what drives individuals to become entrepreneurs 
(Dwivedi, 2022). Opinion states that EM and EI have a strong relationship in the entrepreneurial 
context (Alam et al., 2019). EM focuses on an individual's self-belief and hope for results in 
creating a business (González-tejero et al., 2022). 
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Meanwhile, eI is the degree to which an individual's desire is strong to become an entrepreneur 
and how much effort a person makes to realize their desire (Bigos & Michalik, 2020). According 
to entrepreneurs, Motivation that produces entrepreneurial tendencies can vary from individual to 
individual and is influenced by various factors, including background, values, and personal 
experiences (Tiwari et al., 2022). Previous studies by Alam et al. (2019) demonstrate that EM 
has a favorable impact on EI. 

H2: Entrepreneurial Motivation (EM) has a positive impact on Entrepreneurial Intention (EI). 

EM and ESE 

EM is important in individual ESE (Srimulyani, 2022). Basic Motivation will form 
self-confidence in individuals in task tasks (Tiwari et al., 2022). EM is related to ESE as a 
driving force in developing an individual's self-confidence in entrepreneurship (Aima et al., 
2020). EM facilitates self-confidence, which has a positive impact on individual self-confidence. 
High Motivation can provide the energy and perseverance needed to overcome challenges and 
feel more confident (Su et al., 2020). ESE encourages individuals' self-confidence in their 
abilities and potential in entrepreneurship (Dwivedi, 2022). ESE is important for individuals to 
overcome various challenges and obstacles that may arise in entrepreneurship (Wang et al., 
2021). Entrepreneurial Motivation can influence self-confidence in facing challenges. Previous 
research by Aima et al., (2020) stated a significant positive relationship between EM and ESE. 

H3: Entrepreneurial Motivation (EM) has a positive impact on Entrepreneurial Self-Efficacy 
(ESE). 

ESE and EI 

ESE and EI are two important factors in entrepreneurship (Elnadi & Gheith, 2021). ESE focuses 
on self-confidence to succeed in entrepreneurship, while EI is how strong an individual desires to 
become an entrepreneur (Caliendo et al., 2023). We see that this relationship is very close 
because no matter how much Intention an individual has in carrying out a task and starting 
something without a basis of self-confidence, the results that will be achieved will not be 
optimal. According to Chien-Chi et al., (2020) stated that self-confidence and a strong sense of 
self-confidence will be a strong driver of positive EI. We can see that when individuals believe 
they can manage a business well, they will probably be more determined to launch and grow 
their own company. At the educational level, focusing on entrepreneurship education can help 
increase self-efficacy and Intention to become an entrepreneur (Chien-Chi et al., 2020). This is 
because entrepreneurship education can equip students with the knowledge and skills needed to 
start and run a business and increase self-efficacy and motivation to pursue entrepreneurship. 
The results of research conducted by Elnadi & Gheith, (2021) state a strong and significant 
impact between ESE and EI. 

H4: Entrepreneurial Self-Efficacy (ESE) has a positive impact on Entrepreneurial Intention (EI). 
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Figure 1. Conceptual Framework 

Method 
The research method used uses a quantitative method approach. The research objects are 
Generation Z students from state and private universities in Indonesia. The research is a 
confirmatory analysis that confirms the findings with a different generation sample from 
previous research. The research was carried out in June-September 2023. The population of this 
research was students from state and private universities in Indonesia, totaling 7,800,000 
samples. The total sample for this research was 1119 student samples. The sample was obtained 
using the snowball sampling technique. Through the use of an online platform, closed 
questionnaires were sent to respondents in order to collect research data. The questionnaire uses 
a Likert scale with seven points, from 1 (strongly disagree) to 7 (strongly agree), to express the 
respondent's answer (Alabi & Jelili, 2023). Previously, respondents had agreed to participate in 
the research and there was no coercion in participating. The analytical tool used to process data 
uses Partial Least Square (PLS) with the help of Smart-PLS version 4.0 statistical software. The 
operational definition of variables in this research can be seen in Table 1: 

Table 1. Operational Definition of Variables 

Variable Definition Indicator 
EC EC is defined as entrepreneurship and 

creating a business for individuals. 
Perseverance 
Knowledge 
Problem-Solving 
Toughness  
Market Insights 
Seeing Opportunities 
Ability to Persuade 

EM EM is a person's desire to start their own 
company and become an entrepreneur. 

Social Needs 
Compete 
Testing Abilities 
Independence 
Testing Ideas 
Take advantage of opportunities 
Make a profit 

ESE ESE is defined as an individual's 
self-confidence in creating entrepreneurial 
opportunities. 

Commercialize the idea 
Identify opportunities 
Confidence 

 

Entrepreneurial 

Competence (EC) 

Entrepreneurial Self 

Efficacy (ESE) 

Entrepreneurial 

Motivation (EM) 
Entrepreneurial 

Intention (EI) 

H1 H2 

H3 H4 
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Creating Products 
Think creatively 

EI EI is defined as an individual's Intention to 
create a business and become an 
entrepreneur. 

Career as an Entrepreneur 
Intention to start a business 
Trust reduces unemployment 
Income potential 

The description of the respondents in this study explains the characteristics of the respondents 
statistically. Table 2 presents the definition of respondents for this research, taking into account 
their age, gender, and university: 

Table 2. Descriptive of Respondents 

Name Oftentimes Percentage 
Gender   
Man 500 44.6 
Woman 619 55.4 
Age   
20-25 951 84.9 
26-30 168 15.01 
University   
Public universities 600 53.6 
Private Universities 519 46.38 

Source: Primary data processed in 2023. 

Results 
In Smart-PLS version 4.0, data analysis testing goes through two stages: the inner and outer 
models (Hair et al., 2019). Using its latent variables, the outer model examines the outside of the 
construct validity-focused model. The structural component of the model that focuses on 
examining the connections between latent variables and other latent variables is called the inner 
model (Khan et al., 2019). 

Outer Model 

The outer model includes testing convergent validity, discriminant validity, and reliability. 

Convergent Validity and Reliability 

Convergent validity is the initial validity seen in the output of Smart-PLS version 4.0 (Hair et al., 
2019). The degree to which the indicators used in this study are able to assess the same construct 
in the model and exhibit significant relationships with one another is known as convergent 
validity (Sarstedt et al., 2020). The construct's loading factor value demonstrates the convergent 
validity of the model. There has to be more than 0.7 in the loading factor value. As can be seen 
in Table 3, the discriminant validity findings demonstrate that every concept under study has 
satisfied convergent validity. Reliability refers to how robust the construct is when tested again 
(Hair Jr et al., 2014). The reliability test can be seen by looking at the Cronbach Alpha, 
Composite Reliability (C.R), and Average Variance Extracted (AVE) values (Sarstedt et al., 
2020). To fulfill the reliability test, all variables involved must meet the Cronbach alpha value of 
more than > 0.7, C.R. more than > 0.7, and AVE value of more than > 0.5. The results of the data 
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analysis carried out show that all variables used in the research have met the reliability test, As 
Table 3 illustrates: 

Table 3. Convergent Validity and Reliability 
Variable Indicator Mean Std.Dev Loading Factor Cronbach Alpha C.R AVE 
EC X1 5.96 0.979 0.871 0.931 0.945 0.709 

X2 6.02 0.930 0.867    
X3 5.96 0.944 0.886    
X4 5.86 0.884 0.873    
X5 5.81 0.885 0.820    
X6 5.79 0.875 0.787    
X7 5.84 0.859 0.785    

ESE X8 5.82 0.867 0.737 0.832 0.881 0.598 
X9 5.85 0.876 0.821    
X10 5.87 0.862 0.743    
X11 5.87 0.863 0.785    
X12 5.84 0.843 0.777    

EM X13 5.85 0.842 0.722 0.878 0.905 0.576 
X14 5.85 0.819 0.754    
X15 5.88 0.898 0.795    
X16 5.89 0.893 0.753    
X17 5.91 0.889 0.717    
X18 5.82 0.896 0.764    
X19 5.82 0.922 0.804    

EI X20 5.80 0.910 0.859 0.840 0.893 0.677 
X21 5.83 0.914 0.846    
X22 5.74 0.945 0.772    
X23 5.90 0.928 0.809    

Source: Smart-PLS data processing version 4.0. 

Discriminant Validity 

The degree to which distinct constructs within the model may be distinguished from one another 
based on their indicators is known as discriminant validity (Sarstedt et al., 2019). Discriminant 
validity in this study can be seen in the Forner lacker value in the Smart-PLS version 4.0 output. 

Table 4. Discriminant Validity 
 EM EI ESE EC 

EM 0.759    

EI 0.756 0.823   

ESE 0.765 0.657 0.773  

EC 0.786 0.688 0.806 0.842 

Source: Smart-PLS data processing version 4.0. 
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Inner Model 

The inner model in Smart-PLS version 4.0 focuses on the relationship between each latent 
variable and other latent variables (Khan et al., 2019). Inner models are usually used in 
hypothesis testing and model measurement accuracy. 

R-Square (R2)  

R-Square in Smart-PLS version 4.0 is used to predict the measurement accuracy of the 
independent variables used in research. A variable is said to have a good predictive value if the 
R2 value is close to 1. The R2 value can be seen in Table 5: 

Table 5. R-Square 
Variable R Square 
EM 0.618 
EI 0.586 
ESE 0.585 

Source: Smart-PLS data processing version 4.0. 

Hypothesis test 

The T-stat value and P-value in Smart-PLS version 4.0 may be used to see the results of 
hypothesis testing. According to Hair Jr et al. (2014), in order for the hypothesis criterion to be 
met, the T-stat value must be more than 1.96 and the P-value must be less than 0.05. Previously, 
the significance level used in this research was below <5% (0.05), with a positive relationship 
between latent variables. The results of the data analysis that has been carried out show that all 
the proposed hypotheses are accepted. The results of hypothesis testing can be seen in Table 6. 

Table 6. Hypothesis Testing 
Hypothesis β T Statistics P Values Result 
EM -> EI 0.610 18.032 0.000 Accepted 
EM -> ESE 0.765 55.632 0.000 Accepted 
ESE -> EI 0.190 5.551 0.000 Accepted 
EC -> EM 0.786 57.435 0.000 Accepted 
EC-> EM -> EI 0.480 17.458 0.000 Accepted 

Source: Smart-PLS data processing version 4.0. 

Discussion 

EC has a significant positive impact on EM 

Based on statistical research, it can be concluded that EC significantly improves EM in 
Indonesian Gen Z students. The indicators of EC, namely perseverance, knowledge, learning 
orientation, toughness, market insight, seeing opportunities, and the ability to persuade, are 
indicators of the positive impact of EM. The results of this research are in line with the opinion 
of González-tejero et al., (2022), which states that EC will form an encouragement and motive 
for students to become entrepreneurs and tend to be successful in running their business. We see 
a symbiotic relationship between EC and EM. This can be explained by the fact that Competence 
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increases Motivation, and Motivation encourages positive competence development in 
Indonesian Gen Z students. The results of previous research explain this relationship that EC has 
a significant impact on EM (Dwivedi, 2022). 

EM has a significant positive impact on EI. 

The statistical analysis that has been carried out shows that EM has a significant positive impact 
on EI among Indonesian Gen Z students. The results show that EM strongly affects increasing 
EI. Support for social needs, competition, testing abilities, independence, testing ideas, taking 
advantage of opportunities, and gaining profits are factors for Gen Z students in Indonesia to be 
interested in entrepreneurship. Srimulyani, (2022), states that EM can include various factors, 
such as financial drive (the desire to achieve economic independence), innovation drive (the 
desire to create new products or services), autonomy drive (the desire to control their own 
business), and many other factors. High Motivation in individuals will encourage proactive 
activities in carrying out tasks. This study supports the findings of Alam et al., (2019), who 
found a considerable favorable impact of EM on EI. 

EM has a significant positive impact on ESE. 

The results of the statistical analysis demonstrate that EM significantly improves ESE in 
Indonesian Gen Z pupils. These results indicate that support from positive Motivation will 
positively impact increasing the self-efficacy of Indonesian Gen Z students. Dwivedi, (2022), 
states that high self-confidence arises from Motivation's encouragement. EM can act as the main 
driver in increasing ESE. Strong Motivation can drive individuals to overcome obstacles, create 
opportunities, and continue learning and developing. In the context of entrepreneurship, both 
influence each other and contribute to the success and growth of the business. This research 
aligns with previous research that shows that EM impacts ESE (Aima et al., 2020). 

ESE has a significant positive impact on EI. 

Based on statistical research, it can be concluded that among Indonesian Gen Z students, ESE 
significantly improves EI. The role of ESE indicators, namely commercializing ideas, identifying 
opportunities, confidence, and creating products, can increase the positive relationship between 
EI. The study's findings support those of Qiao & Hua (2019), who found a substantial link 
between EI and ESE. Dardiri et al., (2019) argue that the desire to become an entrepreneur is 
driven by the belief that a person can overcome obstacles, set lofty goals, and continue to learn 
and adapt. This study is consistent with that of Elnadi & Gheith (2021), who found that ESE had 
a beneficial impact on EI. 

EC has an indirect positive impact on EI through EM 

The statistical analysis that has been carried out shows that EC has a significant positive impact 
on EI through EM as a mediating variable. These results explain that EC provides a basis for 
Generation Z students in Indonesia to foster EM and will indirectly increase EI. This follows the 
opinion of Limios et al., (2023), who stated that this process creates a positive and indirect 
relationship between EC and EI through EM. Developing EC can motivate individuals to run 
their business ventures in this context. For example, competency in problem-solving can help 
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someone overcome obstacles or challenges in becoming an entrepreneur. This ability can be a 
source of Motivation to overcome the barriers. This research aligns with research conducted by 
(Ingsih et al., 2023), which states an indirect relationship between EC and EI through EM. 

Conclusion 
The research conclusion is that the overall role of entrepreneurial variables in Gen Z can provide 
positive opportunities for this generation to open a business in the future. 1) EC has a positive 
impact on EM. 2) EM has a positive impact on ESE. 3) ESE is significantly impacted favourably 
by EI. 4) EM is significantly impacted favourably by EI. 5) EC indirectly positively impacts EI 
through entrepreneurial EM. Overall, this research explains the previous conclusions, namely 
that EC, EM, and ESE are connected to the entrepreneurial journey of Gen Z students. We 
realize that ECE provides the foundation for EM built within the individual. The relationship 
between EM, ESE, and EI provides a new understanding that the dynamic relationship between 
motives in entrepreneurship and individual self-confidence in starting entrepreneurship is an 
important factor in increasing entrepreneurial Intention in Gen Z students. High self-efficacy and 
Motivation lead to high persistence. Attract greater student intention to create a new business. In 
the competitive world of entrepreneurship, these elements of Competence, Motivation, and 
self-efficacy work in harmony, encouraging entrepreneurial intentions in Gen Z students. The 
research results can be used as new knowledge for the government to make Gen Z policies in 
Indonesia. Developing an entrepreneurship program for Gen Z students is very interesting for 
further application, perhaps by including entrepreneurial elements in the education curriculum. 
Future research and investigation of digital-based entrepreneurial competencies are important to 
research because it is relevant in the current industrial era that supports digital elements today. 

Acknowledgment 
We want to thank LPPM Dian Nuswantoro University for the funding provided for our research 
in 2023.  

References 
Aima, M. H., Suta Achmad Wijaya, Lenny Carawangsa, & Ma Ying. (2020). EFFECT OF 

GLOBAL MINDSET AND ENTREPRENEURIAL MOTIVATION TO 
ENTREPRENEURIAL SELF-EFFICACY AND IMPLICATION TO 
ENTREPRENEURIAL INTENTION. Dinasti International Journal of Digital Business 
Management, 1(2), 302–314. https://doi.org/10.31933/dijdbm.v1i2.160 

Alabi, A. T., & Jelili, M. O. (2023). Clarifying likert scale misconceptions for improved 
application in urban studies. Quality & Quantity, 57(2), 1337–1350. 
https://doi.org/10.1007/s11135-022-01415-8 

Alam, M. Z., Kousar, S., & Rehman, C. A. (2019). Role of entrepreneurial motivation on 
entrepreneurial intentions and behaviour: theory of planned behaviour extension on 
engineering students in Pakistan. Journal of Global Entrepreneurship Research, 9(1), 1–20. 
https://doi.org/10.1186/s40497-019-0175-1 



Tamansiswa Accounting Journal International ISSN  2775-1651 

 

11 

Volume 12, No 1, January 2024 

Astriani, V., & Nooraeni, R. (2020). DETERMINAN PENGANGGURAN LULUSAN 
PERGURUAN TINGGI DI INDONESIA TAHUN 2018. Jurnal Pendidikan Ekonomi 
(JUPE), 8(1), 31–37. https://doi.org/10.26740/jupe.v8n1.p31-37 

Bigos, K., & Michalik, A. (2020). Do emotional competencies influence students’ 
entrepreneurial intentions? Sustainability (Switzerland), 12(23), 1–18. 
https://doi.org/10.3390/su122310025 

Byun, C. G., Sung, C. S., Park, J. Y., & Choi, D. S. (2018). A study on the effectiveness of 
entrepreneurship education programs in higher education institutions: A case study of 
Korean graduate programs. Journal of Open Innovation: Technology, Market, and 
Complexity, 4(3), 26. https://doi.org/10.3390/joitmc4030026 

Caliendo, M., Kritikos, A. S., Rodriguez, D., & Stier, C. (2023). Self-Efficacy and 
Entrepreneurial Performance of Start-Ups. SSRN Electronic Journal. 
https://doi.org/10.2139/ssrn.4325294 

Chien-Chi, C., Sun, B., Yang, H., Zheng, M., & Li, B. (2020). Emotional Competence, 
Entrepreneurial Self-Efficacy, and Entrepreneurial Intention: A Study Based on China 
College Students’ Social Entrepreneurship Project. Frontiers in Psychology, 
11(November), 1–13. https://doi.org/10.3389/fpsyg.2020.547627 

Chillakuri, B. (2020). Understanding Generation Z expectations for effective onboarding. Journal 
of Organizational Change Management, 33(7), 1277–1296. 
https://doi.org/10.1108/JOCM-02-2020-0058 

Dardiri, A., Irsyada, R., & Sugandi, M. (2019). Contributions of Understanding of 
Entrepreneurship, Interest in Entrepreneurship, and Self Efficacy to Entrepreneurial 
Readiness in the Age of the Industrial Revolution 4.0. 242(Icovet 2018), 23–26. 
https://doi.org/10.2991/icovet-18.2019.6 

Draksler, T. Z., & Sirec, K. (2021). The study of entrepreneurial intentions and entrepreneurial 
competencies of business vs. non-business students. Journal of Competitiveness, 13(2), 
171–188. https://doi.org/10.7441/JOC.2021.02.10 

Dwivedi, A. (2022). Digital Entrepreneurship Competency And Digital Entrepreneurial 
Intention : Role Of Entrepreneurial Motivation. 6(6), 2310–2322. 

Elnadi, M., & Gheith, M. H. (2021). Entrepreneurial ecosystem, entrepreneurial self-efficacy, 
and entrepreneurial Intention in higher education: Evidence from Saudi Arabia. 
International Journal of Management Education, 19(1), 100458. 
https://doi.org/10.1016/j.ijme.2021.100458 

González-López, M. J., Pérez-López, M. C., & Rodríguez-Ariza, L. (2021). From potential to 
early nascent entrepreneurship: the role of entrepreneurial competencies. International 
Entrepreneurship and Management Journal, 17(3), 1387–1417. 
https://doi.org/10.1007/s11365-020-00658-x 



Tamansiswa Accounting Journal International ISSN  2775-1651 

 

12 

Volume 12, No 1, January 2024 

González-tejero, C. B., Ulrich, K., & Carrilero, A. (2022). The entrepreneurial motivation , 
Covid-19 , and the new normal. 10(2). 

Hair, J. F., Risher, J. J., Sarstedt, M., & Ringle, C. M. (2019). When to use and how to report the 
results of PLS-SEM. European Business Review, 31(1), 2–24. 
https://doi.org/10.1108/EBR-11-2018-0203 

Hair Jr, F. J., Sarstedt, M., Hopkins, L., & G. Kuppelwieser, V. (2014). Partial least squares 
structural equation modeling (PLS-SEM). European Business Review, 26(2), 106–121. 
https://doi.org/10.1108/EBR-10-2013-0128 

Hassan, A., Anwar, I., Saleem, I., Islam, K. M. B., & Hussain, S. A. (2021). Individual 
entrepreneurial orientation, entrepreneurship education and entrepreneurial Intention: The 
mediating role of entrepreneurial motivations. Industry and Higher Education, 35(4), 
403–418. https://doi.org/10.1177/09504222211007051 

Ingsih, K., Astuti, S. D., Perdana, T. A., Riyanto, F., Nuswantoro, U. D., Nuswantoro, U. D., 
Nuswantoro, U. D., & Nuswantoro, U. D. (2023). Program Off Campus Learning ( MBKM 
) Meningkatkan Entrepreneur Intention Melalui Enterpreneur Competence Pada 
Mahasiswa Muslim Di Indonesia. Risalah : Jurnal Pendidikan Dan Studi Islam, 9(3), 
1324–1339. 

Ingsih, K., Darmi Astuti, S., Perdana, T. A., & Riyanto, F. (2022). The Role Of Digital 
Curriculum And Off-Campus Learning (MBKM) To Face Industry 4.0: Evidence In 
Indonesian Gen-Z Students. Journal of Positive School Psychology, 2022(12), 832–853. 
http://journalppw.com 

Kan, M. P. H., Fabrigar, L. R., & Fishbein, M. (2016). Encyclopedia of Personality and 
Individual Differences. Encyclopedia of Personality and Individual Differences, 1–8. 
https://doi.org/10.1007/978-3-319-28099-8 

Khan, G. F., Sarstedt, M., Shiau, W.-L., Hair, J. F., Ringle, C. M., & Fritze, M. P. (2019). 
Methodological research on partial least squares structural equation modeling (PLS-SEM). 
Internet Research, 29(3), 407–429. https://doi.org/10.1108/IntR-12-2017-0509 

Kong, F., Zhao, L., & Tsai, C. H. (2020). The Relationship Between Entrepreneurial Intention 
and Action: The Effects of Fear of Failure and Role Model. Frontiers in Psychology, 
11(March), 1–9. https://doi.org/10.3389/fpsyg.2020.00229 

Kusa, R., Duda, J., & Suder, M. (2021). Explaining SME performance with fsQCA: The role of 
entrepreneurial orientation, entrepreneur motivation, and opportunity perception. Journal of 
Innovation and Knowledge, 6(4), 234–245. https://doi.org/10.1016/j.jik.2021.06.001 

Kusnandar, V. B. (2023). Mayoritas Pengangguran Indonesia Berusia Muda pada Agustus 2022. 
Https://Databoks.Katadata.Co.Id/Datapublish/2023/01/12/Mayoritas-Pengangguran-Indone
sia-Berusia-Muda-Pada-Agustus-2022. 
https://databoks.katadata.co.id/datapublish/2023/01/12/mayoritas-pengangguran-indonesia-
berusia-muda-pada-agustus-2022 



Tamansiswa Accounting Journal International ISSN  2775-1651 

 

13 

Volume 12, No 1, January 2024 

Lee, S., Kang, M. J., & Kim, B. K. (2022). Factors Influencing Entrepreneurial Intention: 
Focusing on Individuals’ Knowledge Exploration and Exploitation Activities. Journal of 
Open Innovation: Technology, Market, and Complexity, 8(3). 
https://doi.org/10.3390/joitmc8030165 

Lihua, D. (2022). An Extended Model of the Theory of Planned Behavior: An Empirical Study 
of Entrepreneurial Intention and Entrepreneurial Behavior in College Students. Frontiers in 
Psychology, 12(January). https://doi.org/10.3389/fpsyg.2022.627818 

Limios, B., Ramata, P., Tri Utami, N. P., & Maharani, A. (2023). Faktor-Faktor Yang 
Mempengaruhi Potensi Wirausaha Paruh Waktu Bertransisi Ke Wirausaha Sejati. Jurnal 
Ekonomi Pendidikan Dan Kewirausahaan, 11(1), 115–130. 
https://doi.org/10.26740/jepk.v11n1.p115-130 

Parashakti, R. D., Fahlevi, M., Ekhsan, M., & Hadinata, A. (2020). The Influence of Work 
Environment and Competence on Motivation and Its Impact on Employee Performance in 
Health Sector. 135(Aicmbs 2019), 259–267. https://doi.org/10.2991/aebmr.k.200410.040 

Qiao, X., & Hua, J.-H. (2019). Effect of College Students’ Entrepreneurial Self-Efficacy on 
Entrepreneurial Intention: Career Adaptability as a Mediating Variable. International 
Journal of Educational Methodology, 5(3), 305–313. https://doi.org/10.12973/ijem.5.3.305 

Sarstedt, M., Hair, J. F., Cheah, J.-H., Becker, J.-M., & Ringle, C. M. (2019). How to Specify, 
Estimate, and Validate Higher-Order Constructs in PLS-SEM. Australasian Marketing 
Journal, 27(3), 197–211. https://doi.org/10.1016/j.ausmj.2019.05.003 

Sarstedt, M., Hair, J. F., Nitzl, C., Ringle, C. M., & Howard, M. C. (2020). Beyond a tandem 
analysis of SEM and PROCESS: Use of PLS-SEM for mediation analyses! International 
Journal of Market Research, 62(3), 288–299. https://doi.org/10.1177/1470785320915686 

Singh, K. D., & Onahring, B. D. (2019). Entrepreneurial Intention, job satisfaction and 
organisation commitment - construct of a research model through literature review. Journal 
of Global Entrepreneurship Research, 9(1), 16. https://doi.org/10.1186/s40497-018-0134-2 

Smirnov, S., Dmitrichenkova, S., Dolzhich, E., & Murzagalina, G. (2023). Entrepreneurial 
Competence Development Program: Implementing Efficiency through Knowledge 
Sharing. Administrative Sciences, 13(6), 147. https://doi.org/10.3390/admsci13060147 

Soomro, B. A. (2022). Entrepreneurship education , entrepreneurial self-efficacy , need for 
achievement and entrepreneurial Intention among commerce students in Pakistan. 
December 2021. https://doi.org/10.1108/ET-01-2021-0023 

Srimulyani, V. A. (2022). Impact of Entrepreneurial Self-Efficacy and Entrepreneurial 
Motivation on Micro and Small Business Success for Food and Beverage Sector in East 
Java , Indonesia. 



Tamansiswa Accounting Journal International ISSN  2775-1651 

 

14 

Volume 12, No 1, January 2024 

Su, X., Liu, S., Zhang, S., & Liu, L. (2020). To be happy: A case study of entrepreneurial 
motivation and entrepreneurial process from the perspective of positive psychology. 
Sustainability (Switzerland), 12(2). https://doi.org/10.3390/su12020584 

Tiwari, P., Bhat, A. K., & Tikoria, J. (2022). Mediating Role of Prosocial Motivation in 
Predicting Social Entrepreneurial Intentions. Journal of Social Entrepreneurship, 13(1), 
118–141. https://doi.org/10.1080/19420676.2020.1755993 

Wang, W., Cao, Q., Zhuo, C., Mou, Y., Pu, Z., & Zhou, Y. (2021). COVID-19 to Green 
Entrepreneurial Intention: Role of Green Entrepreneurial Self-Efficacy, Optimism, 
Ecological Values, Social Responsibility, and Green Entrepreneurial Motivation. Frontiers 
in Psychology, 12(October). https://doi.org/10.3389/fpsyg.2021.732904 

Wardana, L. W., Narmaditya, B. S., Wibowo, A., Fitriana, Saraswati, T. T., & Indriani, R. 
(2021). Drivers of entrepreneurial intention among economics students in Indonesia. 
Entrepreneurial Business and Economics Review, 9(1), 61–74. 
https://doi.org/10.15678/EBER.2021.090104 

 

 


